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Enterprise IQ and the MDM Institute are
proud to present the inaugural MDM & Data
Governance Summit Singapore — South East
Asia’s premier event dedicated specifically to
MDM, DQ, CDI, PIM and data governance.

@ Discover how to increase your company'’s
ability to accelerate its rebound out of the
financial crisis

@ Gain practical real-world insights that will
help you “master your master data” from a
non-biased and vendor neutral perspective

@ Confirm how an IT organisation gets
started ... and how IT sells MDM and Data
Governance to the business

@ Create an action plan to establish an effective
Data Governance programme

® Determine the most successful best practices
for creating a “single customer view"
... and how to decide to build, buy, or
extend an MDM solution

REAL WORLD INSIGHTS FROM EARLY ADOPTERS:

AXA Nichidan Life (JP); Bank Negara Indonesia (ID);

Hanjin Shipping (KR); Hospital Authority of Hong Kong (HK);
Kangwon Land (KR); Korean Air (KR); LG Electronics (KR);
Ministry of Education (SG); Mitsui Chemical (JP);

State Bank of India (IN); Samsung (KR); Tai Kang Life (CN);
Taiwan Mobile (TW); and, Toshiba TEC (JP).
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FEATURING INTERNATIONAL KEYNOTE PRESENTATIONS FROM:

Aaron Zornes Chief Research Officer

MDM Institute (USA)

Michael Collins Vice President Global Pre-Sales
BackOffice Associates

Michael Destein Director Solutions Marketing
Informatica Corporation (USA)

Dileep Srinivasan AVP MDM

Cognizant Technology Solutions (USA)

Kelvin Looi Worldwide Sales Program Director, MDM
IBM Software Group (Canada)

WITH AN INTERACTIVE, BEST-PRACTICE WORKSHOP:

“Achieving Industry-wide Data Quality:

Two Interactive Case Studies”

Dr John Brudenell Joint CEO & Consulting Director
UTelco Systems (Australia)

Margaret Dine Joint CEO & Technical Director
UTelco Systems (Australia)

PLUS CASE STUDIES & PRACTICAL INSIGHTS FROM:

e lan Cook CIO & SVP APAC
Chubb Insurance Group (Singapore)

¢ Don Elliott Business Information Architect
ANZ Institutional Bank (Australia)

e \/iswa Mohan Global Data Integration Program Director
Standard Chartered (Singapore)

e Frank Grasic Information Management
CIGNA Insurance (Hong Kong)

o Lalitha Nataraj Assistant GM, Bl Unit
ICICI Bank (India)

e Mohamad Ariful Islam Head of Customer Data
Celcom Axiata Berhad (Malaysia)

e Lakshman Venkataraman Business Manager, Analytics & Reporting
Target (India)

e Balaji Thiruvenkatachari Global Head of BI Competency
Mahindra Satyam

e Suganthi Shivkumar MD ASEAN & India
Informatica SEA (Singapore)
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DAY ONE - Wednesday 13th Oct

REGISTRATION & COFFEE

SESSION ONE — INTERNATIONAL KEYNOTE PRESENTATION

MDM 2.0: The Convergence of MDM and Data Governance
Enterprise-level master data governance that spans the entire master data
lifecycle (creation, promotion, archiving...) is extremely difficult to execute
for both organisational and technical issues. Yet increasingly this is being
mandated as a core deliverable of large-scale MDM projects. Through 2010-
11, both major systems integrators and boutique consultancies will focus on
productising their data governance frameworks/methodologies, while MDM
software providers struggle to link upstream data governance processes with
downstream MDM hubs. By 2011-12, all mega vendor MDM solutions will
evolve from “passive aggressive data governance” mode to “active data
governance” wherein they provide the capabilities to capture business rules,
which in turn are propagated into an MDM hub.

This Keynote will focus on a set of strategic planning assumptions facing IT
organisations during 2010-11 and beyond, by highlighting strategies for:
 Provisioning a substantive amount of “master data governance”

e Partnering with a faithful service provider

e Betting on an odds-on favourite MDM Solution (brand/architecture)
Aaron Zornes Chief Research Officer

The MDM Institute (San Francisco)

SESSION TWO — INTERNATIONAL KEYNOTE PRESENTATION

Master Data Management: Noun or Verb?

Is Master Data Management something you buy or is it a long-term
commitment? MDM comes in many forms and each has a different purpose.
We will discuss the different forms and purposes of MDM. Do you think MDM
should be designed for and used by your IT organisation or is it designed for
your Business Users? This is a very important question that we will discuss. Is
MDM the same as Data Governance? What form of Data Governance best fits
your organisation? Choosing the right Data Governance model depends on
many factors. We will discuss those factors and provide guidelines for getting
your MDM / Data Governance initiative heading in the right direction.

¢ MDM: What is MDM and what can it do for your organisation?

 Data Governance: What is Data Governance and what can it do for your organisation?
 Data Governance and MDM together: Which models best fit your organisation?
Michael Collins Vice President Global Pre-Sales

BackOffice Associates

MORNING REFRESHMENTS & VISIT THE EXHIBITION

SESSION THREE — INTERNATIONAL KEYNOTE PRESENTATION

MDM - Practical Implementation Cases to Optimise Your Business

IBM Master Data Management (MDM) can effectively manage information to

lower marketing and sales costs, increase business revenue and reduce data

errors — providing information you can really trust. BM MDM provides the

most complete and robust capabilities. Depending on business needs, the

benefits of BM MDM include:

¢ Optimisation - Provides a complete view of information so you can target
tactical projects to gain incremental value and operational efficiencies.

¢ Consistency - Allows you to leverage the entire value chain by aggregating
master data from application silos. Delivers a unified, complete, consistent
and standardised view of your data.

o Simplicity - Reduces complexity by integrating information across applications.

Chances are, you have lots of powerful information that is under utilised. It's

time to put it to work so you can make better business decisions to optimise

your business operation. Learn how major corporations across different

business lines have used practical approaches to implemented IBM MDM

solution to optimise their business operation.

Kelvin Looi Worldwide Sales Program Director, MDM

IBM Software Group (Canada)

Author of “MDM for Customer Data - Optimising Customer Centric

Management of Your Business”

SESSION FOUR — INTERACTIVE EXPERT PANEL DISCUSSION
MDM Business Drivers & Strategic Considerations
Master Data Management is fast becoming a must-have capability for
organisations across the business spectrum. The Global Financial Crisis
forced many companies to focus on MDM because of its ability to improve
compliance management and minimise risk. But with the world, and
particularly the Asia Pacific region starting to emerge from the grip of a
global recession, smart enterprises are looking to MDM to help drive business
growth, identify opportunities and gain a competitive edge. This session will
look at the big picture for MDM. Our panel of expert practitioners will discuss:
 Building the business case

- What can you expect to achieve with MDM?

- What are the bottom-line benefits?

- How do you enlist the support of the business?

- How do you manage expectations?
o Testing the waters

- How do you assess the benefits and risks of MDM for your organisation?
o Strategic considerations:
Moderator:
Aaron Zornes Chief Research Officer
The MDM Institute (San Francisco)

Panelists:
lan Cook CIO & SVP Asia Pacific Region
Chubb Insurance Group of Companies (Singapore)

Viswanathan Mohan Global Data Integration Program Director
Standard Chartered Bank (Singapore)

Balaji Thiruvenkatachari Global Head of BI Competency
Mahindra Satyam
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SESSION FIVE — INTERNATIONAL KEYNOTE PRESENTATION

MDM: The Cornerstone of Data Governance

As more organisations realise that data is an enterprise asset, the realisation
that data is not managed as asset is becoming apparent. Organisations that
take an approach of proactive data governance and the use of enterprise data
policies, key performance indicators, and data quality monitoring are enjoying
the benefits of improved operational efficiency, better customer insight, and
increased agility. One of the key technology enablers of data governance is

a centralised master data management hub. This session will discuss why
MDM is important to a data governance initiative and how Informatica MDM
uniquely rises to the challenges you will face.

Michael Destein Director, Solutions Marketing - Data Quality Product Division
Informatica Corporation (USA)

SESSION SIX — INTERNATIONAL KEYNOTE PRESENTATION

Creating a Robust Master Data Program Using Important Lessons Learnt
MDM initiatives can be highly effective but need to overcome perceptions of
complexity and hesitation around cost and time to ROI. Combine this with

the traditional challenges in establishing discipline and management around
information, the recipe is right for a perfect storm. Among the many quick start
solutions in Cognizant’s arsenal, MDM-in-a-Box is widely recognised for its ability
to lower costs and dramatically reduce implementation timelines; delivering
greater business justification and support for ongoing MDM deployments.

In this session, Dileep will talk about the three critical factors in establishing
successful master data initiatives and will demonstrate these through a number
of industry specific MDM-in-a-Box modules. The key critical factors that he will
discuss are:

e Establishing a master data strategy and identifying the business value proposition
¢ Creating a data governance organisation and identifying success criteria

* Deploying an implementation model that will be sensitive to time as well as cost
Dileep Srinivasan AVP MDM

Cognizant Technology Solutions (USA)

AFTERNOON REFRESHMENTS & VISIT THE EXHIBITION

SESSION SEVEN — EXTENDED INTERACTIVE FOCUS SESSION

Achieving Industry-wide Data Quality: Two Interactive Case Studies

It's difficult enough to integrate data among the many disparate applications
within an enterprise, let alone achieve Enterprise-wide Data Quality. This Case
Study session will demonstrate how UTelco Systems has achieved both the
highest level of data quality within an enterprise and across an industry.

The first case study will outline the approach used in achieving this highest
level of data quality and how it can be applied within your own particular
organisation and industry. The session will describe the outcomes that have
been achieved and the importance of Master Data Management across an
enterprise and industry as the basis of these outcomes. This Case Study will
cover our world leading real-time Mobile Number Portability industry-wide
implementation and how the poor data quality identified on day one across
the industry (60% non-compliance with industry KPIs) was transformed into
more than 98% industry KPIs compliance.

The second case study will outline the approach used in achieving this highest
level of data quality within a package environment in implementing an

ERP system. It will show how it can be applied within your own particular
organisation and in particular, address the added complexity of an ERP
implementation across a number of acquired organisations at the same time.
This Case Study addresses the need to manage both Product and Customer
Master Data outside of the package implementations and how it simplifies
the customisation requirements of those packages. Any ERP implementation
requires the master data to be managed outside of the package. These Master
Data solutions are re-used in the Business Intelligence (Bl) solution with zero
additional costs. Typically variations and specialisations revolve around these
Master Data. All master data being managed centrally addresses common
issues associated with the quality of the data providing auditability and
traceability. This Case Study shows the reduction in overall program risks and
costs as the approach enables rationalisation and optimisation of applications
earlier than could otherwise be realised.

The format of the workshop will be as follows:

® Setting the Scene

¢ Case Studies Walkthrough

* Interactive Session

e Conclusion / Questions

Dr John Brudenell Joint CEO & Consulting Director

Margaret Dine Joint CEO & Technical Director

UTelco Systems
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DAY TWO - Thursday 14th Oct

COFFEE & REFRESHMENTS

SESSION ONE — INTERACTIVE EXTENDED FOCUS SESSION

Master Data Management Bootcamp

Here's an excellent opportunity to improve your success as an enterprise/

data/solutions architect or other IT professional embarking upon your first

MDM initiative. During this fast-paced tutorial, you'll learn the best practices

every IT professional must know to fast-track success and minimize risk. This

is your pre-conference opportunity to ask the questions and set your own

personalized agenda to maximize your MDM San Francisco Summit 2010

experience. Combining presentations, moderated discussions, and case

studies, the MDM Boot Camp’s proven agenda is practical, personal, and

uniquely tailored to the needs of the participants. Aaron will share real world

insights into:

e Establishing key MDM solution strategic planning assumptions in a rapidly
churning market

e Determining MDM evaluation criteria & weighting — architectures, data
models, SOA, identity management, etc.

e Leveraging case studies as templates for “out of box” MDM strategising

Aaron Zornes Chief Research OfficerThe MDM Institute (San Francisco)

MORNING REFRESHMENTS & VISIT THE EXHIBITION

SESSION TWO — KEYNOTE PRESENTATION

Manage Information as a Strategic Asset: Master Data Governance

to the Rescue!

Effective Master Data Management is critical for any enterprise application

or Business Intelligence initiative. But implementing an effective Master Data

Management program isn't easy without data governance. Master data

governance goes beyond ensuring access to high-quality master data. It also

creates and enforces processes, policies and procedures for the business use
and technical management of data across the entire organisation, even during
organisational change. Please join SAP to learn more about how the leading
companies in the world are implementing their Master data governance
programs and leveraging SAP solutions to deliver value to their business.

Through case studies and best practices from best run companies, this session

explains how you can:

e Understand what data assets you have and how they are being used; Deliver
trusted information repeatable and reliably at the right form, and to the
right place at the right time; Consolidate diverse master data landscapes and
increase trust and reliability in information

¢ Implement a repeatable process to manage the use, quality, and lifecycle of
information; Implement an organisational change strategy, business process
management to support successful data governance

¢ Understand how you could leverage SAP’s MDM portfolio to deliver a
effective master data management and governance programs

Paul Marriott VP EIM & Platform

Calvin Poong Manager, EIM

SAP Asia Pacific & Japan

SESSION THREE — INTERACTIVE EXPERTS PANEL DISCUSSION

MDM Roadmap - charting a path to success

o First things first — early stage project planning

e Tips and techniques for successful vendor selection, proof-of-concept
initiatives, managing the business and architectural impacts

o Keeping it on track — how to ensure that your MDM initiative delivers real
business benefits

® Developing a roadmap - how do you identify and plot the key steps in the
roadmap? How do you keep the initiative on track?

e The secrets of my success - what are the key make or break factors for
MDM project success?

Moderator:

Aaron Zornes Chief Research Officer The MDM Institute

Panellists:

Mohamad Ariful Islam Head of Customer Data Celcom Axiata Berhad

Frank Grasic Information Management CIGNA Insurance (Hong Kong)

Suganthi Shivkumar MD ASEAN & India Informatica S.E.A (Singapore)

LUNCH

SESSION FOUR — INTERNATIONAL CASE STUDY

Building a Business Case for Master Data Management

in the world of Banking

ttMost banks around the world are facing a similar challenge when it comes
to their Information: There is no practice for the professional management

of high quality Master Data, despite it being a major part of the business. In
most cases there is not even a plan in place to tackle this issue. Yet companies
survive, operate and produce their services to their customers, but when
there is a disconnect between a business strategy and the means required to
support it, business people can be faced with significant, avoidable workloads.
In other words, it is possible to discover an opportunity to build a business
case for better managing Master Data. There are many reasons why senior
management generally turn a deaf ear when discussing funding and backing
for data governance or data quality improvements. These may include being
fed the wrong arguments, inexperience, traditions or simply the complexity of
the challenges faced. But you can change that. This talk will explore what one
can do about it, and make Master Data a top priority for senior management.
We'll draw upon the experience of Platon’s global banking organizations such
as Swedbank, Nordea, ANZ Bank, Saxo Bank, National Australia Bank
and the many other Banks that the presenters have worked on directly.

Don Elliott Business Information Architect ANZ Institutional Bank

Calvin Farmer VP Consulting Platon

enterprise

The MDM lnstitute:

thar

1420 - 1500 SESSION FIVE- INTERACTIVE EXPERTS PANEL DISCUSSION

The convergence of MDM and Data Governance

- managing the data deluge

Whilst companies are collecting more data than ever before and linking

systems more efficiently and effectively in search of “a single version of the

truth”, most ClOs still admit that their data are of poor quality, and business

managers often don't fully trust the integrity of their decision making

information. The growth of MDM, PIM, Bl and DQ tools are helping bring

order to the chaos, but human considerations and organising principles are

equally important. In this session, our panellists will discuss the challenges

involved in managing the data deluge within their own organisations and

share insights on how they are incorporating technological tools with their

enterprise-wide data governance practices.

e Data Governance in the Big Data Age — how do you align people, processes
and technology as part of an enterprise-wide data governance program

* Working with the owners and users of the Data to improve quality — raising
awareness, appointing stewards, communicating to the broader enterprise

 Discussing the importance of Master Reference Data for enabling Data
Governance

* Data Governance pitfalls — what are they and how do you avoid them?

Moderator:

Aaron Zornes Chief Research Officer The MDM Institute (San Francisco)

Panellists:

Lakshman Venkataraman Business Manager, Analytics & Reporting Target (India)

Lalitha Nataraj Assistant GM, BI Unit ICICI Bank (India)

Boon Lye Lee Independent Consultant, former Group IT Director HiSoft (China)

1500 - 1530 AFTERNOON REFRESHMENTS & VISIT THE EXHIBITION
1530 - 1700 SESSION SIX — INTERACTIVE WORKSHOP SESSION

Creating the “Single Version of the Customer”

Customer Insight is a primary aim for any company and a fundamental basis
for delivering good Customer Care, which definitely translates into a better
Customer Experience. Customer Centricity is still seen as “the missing mission
yet to come”. Customer Care & Insight is the means to another dimension in
proactively attending to customer needs. In summary, traditional CRM cares
about how to find out the best leads for a new marketing campaign, and BI
goes deep in modelling and predicting new customer needs and behaviour
for other x-sell and up-sell offers. Both of them rely on past historical data and
other gathered data that qualifies our customers. The next phase of customer
service delivery will be largely based on current life events, which determine
the type of product they will require. In order to deliver a personalised
approach, tailored to customer needs, we utilise the extended capabilities of
our Customer Master Data Repository to help build a single version of the
customer, and keep track of relevant customer interactions, alerts or events
across multiple channels. We are sure this is a breakthrough in getting a brand
new kind of “CRM on line.

These characteristics are in addition to the 360° customer view (which includes
single customer view) benefits. Data held in the repository can be re-used

and channelled to front-line staff where it can offer valuable intelligence

and insight, leading to more informed conversations and cross-selling
opportunities.

This session will demonstrate how IBM MDM achieves the “Single version

of customer”, develop a product and offer catalogue and reducing time to
market of new offers and services.

Workshop Presenter:

Manish Shah Principal Consultant & Application Architect

IBM Software Group (Singapore)

1700 CLOSING REMARKS FROM THE CHAIR - SUMMIT CONCLUDES

WHO SHOULD ATTEND

¢ Enterprise Architects, Solution Architects, Data Architects, Chief Technology
Officers (CTOs) & Chief Information Officers (ClOs) responsible for translating
business strategic vision into pragmatic IT delivery programs. Decision makers who
are responsible for exploring and implementing both tactical and strategic MDM
solutions. Professionals who need to understand how MDM solutions can fit into
an existing data integration framework or services-oriented architecture (SOA).
Senior Business Strategists, Chief Operating Officers (COOs), & Line-
of-Business Managers charged with deploying competitive differentiating
technologies to dramatically increase customer service levels, reduce operational
costs, and increase marketing effectiveness. Business executives and managers
needing to improve the quality, consistency, and completeness of data-driven
applications for which they are responsible.

MDM or Data Governance Project & Program Managers,

Data Stewards, Data Quality Managers, & IT Implementers responsible

for increasing the value and effective of master data such as customer, product,
supplier, and pricing.

VPs & Directors of Sales/ Marketing Analytics, VPs for Customer Experience,
VPs for Customer Service, VPs for Business Intelligence, & Customer Contact
Center Directors/ Managers.

Senior-level managers charged with standardizing customer and other reference
data across multiple enterprise applications.

Directors of Customer Analytics, Business Intelligence

Program Managers, & Data Warehousing Program Managers.

Those responsible for incorporating MDM programs into the framework of their
overall Bl initiatives.
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Please fax the completed registration form to Enterprise 1Q at +61 2 9977 7332
OR email the completed form to: info@enterpriseiq.com.au
To register by phone, raise an invoice or for more info, please call +61 2 9977 7302
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Postcode

Signature
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Attendee 1
Attendee 2
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Attendee 4

If you have a Promotional Code entitling you to the Members Ticket price, please fill in your code in the space provided below.
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Method of Payment

EFT TRANSFER: Macquarie Bank. ADDRESS: 1 Shelley St, Sydney, NSW, Australia 2000. BANK PHONE: +61 2 8667 8082
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Signature Exp. Date:

D Request Tax Invoice

D Single Ticket Non-Members
= AUD$1500.00 (tax incl.)

D Single Ticket Members (15% off)
= AUD$1275.00 (tax incl.)

D Group Booking Non-Members (20% off, for 3 or more people)
=AUD$1200.00 (tax incl.)

D Group Booking Members (25% off, for 3 or more people)
=AUD$1125.00 (tax incl.)

Terms and conditions: 1. Fees: Payment of fees includes event entry, program materials, meals & refreshments and
access to the elQ Archive on the website at www.enterpriseig.com.au 2. Payment Terms: Following completion and
return of the registration form, full payment is required within 5 days from receipt of invoice. PLEASE NOTE: Pay-
ment must be received prior to the event date, except with the express consent of Enterprise 1Q Pty Ltd. A receipt
will be issued on payment. Due to limited event space we advise early registration to avoid disappointment. A 50%
cancellation fee wilrbe charged under the terms outlined below. We reserve the right to refuse admission if pay-
ment is not received on time. Unless otherwise stated on the booking form, payment must be made in Australian
dollars. Credit Card payments may attract a 5% surcharge 3. Cancellation/Substitution: Provided the total fee has
been paid, substitutions at no extra char?e up to 14 days before the event are allowed. Substitutions between 14
days and the date of the event will be allowed subject to an administration fee of equal to 10% of the total fee
that is to be transferred. Otherwise all bookings carry a 50% cancellation liability immediately after a signed book-
ing form/contract has been received by Enterprise IQ Pty Ltd (as defined above). Cancellations must be received in
writing by mail or fax four (4) weeks prior to the day on which the event begins, in order to obtain a credit voucher
representing 50% of the total fee to be utilised against the costs of attending any future Enterprise 1Q event,
or on any other Enterprise 1Q product or service. Thereafter the full event fee is anab\e and in non-refundable.
Payment terms are five (5) days and payment must be made prior to the start of the event. Non-payment or non-
attendance does not constitute cancellation. By signing this contract, the client agrees that in the case of a dispute
or cancellation of this contract that Enterprise IQ will not be able to mitigate its losses for any less than 50% of the
total contract value. If for any reason, Enterprise 1Q decides to cancel or postpone the event, Enterprise IQ is not
responsible for covering airfare, hotel or other travel costs incurred by clients. The event fee will not be refunded,
but can be credited to a future Enterprise IQ event, or in exchange for goods and services to the same dollar
value from Enterprise 1Q. Event program content is subject to change without notice. 4. Copyright: Al intellectual

* Members Ticket price is available to all registered members of the
elQ Archive, registered members of IASA and those with a valid
promotional code.

Event Venue:

Furama City Centre, Singapore
60 Eu Tong Sen Street
Singapore 059804

property rights in all materials produced or distributed by Enterprise 1Q in connection with this event is expressly
reserved and any unauthorised duplication, publication or distribution is strictly prohibited and will be enforced by
Emergrise 1Q to the full extent of the law. 5. Privacy/Data Protection: Personal information is collected, stored and
used by Enterprise 1Q in accordance with all relevant Privacy and Spam legislation. You (the Client) have requested
to receive marketing and other information from Enterprise 1Q and in so doing the Client agrees to Enterprise 1Q
retaining such personal information on the Enterprise IQ group database to be used by Enterprise 1Q and passed
to selected third parties to assist in communicating Froducts and services which may be of interest to the Client,
by letter, telephone and fax (includin? automatic dia Iin%, email and other electronic means. If the Client requires
further information about the data collected, to update the Client's record, or to be removed from the Enterprise IQ
database to stop receiving information, please inform Enterprise 1Q Pty Ltd, Daniel McMurray, MD, (email address:
info@enterpriseig.com.au) Tel: +61 2 9977 7302. For training and security purposes, calls may be recorded or
monitored. 6. Important notice: While every reasonable effort will be made to adhere to the advertised package, En-
terprise 1Q reserves the right to change event dates, sites or location or omit event features, or merge the event with
another event, as it deems necessary without penalty and in such situations no refunds, part refunds or alternative
offers shall be made. In the event that Enterprise IQ permanently cancels the event for any reason whatsoever,
(including, but not limited to, any force majeure occurrence) and provided that the event is not postponed to a later
date nor is merged with another event, the Client shall receive a credit note for the amount that the Client has paid
to such permanently cancelled event, valid for up to one year to used at another Enterprise 1Q event or in exchange
for ﬁoods and services from Enterprise 1Q of equivalent dollar value. No refunds, part refunds or alternative offers
shall be made. 7. Governing law: This agreement shall be governed and construed in accordance with the law of
NewSouth Wales and the parties submit to the jurisdiction of the Courts in Sydney. However, Enterprise 1Q only is
entitled to waive this right and submit to the jurisdiction of the courts in which the Client's Head Office is located.




